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The Sanitary Cafe in Greenville, South Carolina. Original photograph for postcard printed by the Curt Teich Com¬ 
pany. Curt Teich Archives 6AH2376. 1936. See article beginning on page 3. 
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GENERAL INFORMATION 


The Lake County Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the history 
and geography of Lake County, Illinois from its earliest 
known inhabitants to the present The Curt Teich Postcard 
Archives is a section of the Museum, devoted to the preserva¬ 
tion and interpretation of the postcard format of visual infor¬ 
mation and to the care of the industrial archives of the Curt 
Teich Company of Chicago. The Teich industrial archives in¬ 
cludes photographs and postcards of subjects related to 
North American twentieth century culture. 

The Lake County Museum is a department of the 
Lake County Forest Preserves. 



Curt Teich Office hours 8:30 a.m. to 4:30 p.m. Monday - Friday 
Archives Research is by appointment only. 

The Curt Teich Archives offers a separate 
membership (see below). 

Museum 

Exhibition Open Monday through Saturday 11:00 a.m. to 

4:30 p.m. Sunday 1:00 p.m. to 4:30 p.m. Morning 
hours are reserved for school tours. The perma¬ 
nent exhibit of the Curt Teich Archives 
"America in a Postcard Mirror" is on view dur¬ 
ing gallery hours. 


Location About 40 miles northwest of Chicago in the 
Lakewood Forest Preserve. 

Route 176 and Fairfield Road, 

Wauconda, Illinois 60084 (708) 526-7878 
Fax (708) 526-0024 

(708) 526-8638 Curt Teich Postcard Archives 


Research Monday - Friday by appointment only. 

Library 

Admission $2.00 for adults, 75$ for students. Monday is a 
free day for all visitors. Admission is always free 
for Curt Teich Archives and Lake County 
Museum Association members. 



Letter to the Teich Company art department, written on Sanitary Cafe letterhead , outlining details for the postcard. Also shown is the "chair back [cover] showing 
design used in the Main Dining Room." Curt Teich Archives 6AH2376. 1936. 


JOIN US 


The Curt Teich Postcard Archives needs your support to maintain 
quality preservation of its collections and to find new ways of making 
its resources available. 

Your membership or donation to the Curt Teich Archives will help pro¬ 
vide professional staff to care for the Archives, will aid in the ongoing 
effort to preserve the artifacts through environmental monitoring, con¬ 
servation procedures and materials, and will help support methods of 
bringing this unique material to the public through exhibits, publica¬ 
tions, and research services. 

The Curt Teich Postcard Archives at the Lake County Museum is a 
valuable resource of historically significant photographs; images that 
tell the history of twentieth century North America. 


Enroll now as a member of the Curt Teich Postcard Archives. 
Annual Membership: 


Individual $ 20.00 

Family $ 25.00 

Institution/Group $ 3000 

Contributing $ 50.00 

Sustaining $ 150 00 

Life (One-time payment) $ 500.00 


Benefits of membership include free admission to the Museum, a 
subscription to Image File, 10% discount in the Museum store, a 10% 
discount on Teich Archives research services, and a 10% discount 
on book and postcard reproduction sales. 




SARATOGA'S MOST MODERN RENDEZVOUS 


Fig. A King's Cafe in Saratoga Springs, New York advertised itseifas the "meeting place of America's foremost radio, stage, and screen stars." Curt Teich Archives 7AH3577.1937 


A Most Modern Rendezvous 


By Jan Jennings 

Cornell University in New York will be 
offering a new course beginning in 1995 
on a university-wide basis. Titled, 

'Inside - Out: American Everyday In¬ 
teriors/' the course is being developed 
by Jan Jennings, Associate Professor of 
interior design . In June of 1993, Ms. Jen¬ 
nings contacted the Teich Archives for 
postcard images (diners, cafes, plumb¬ 
ing fixtures, wallpaper advertisements, 
elevators and escalators, jewelry stores, 
and automobile interiors) related to the 
lecture topics. She received photo¬ 
copies of the fronts and backs of 
postcards pre-dating 1950 and from a 
wide range of geographic locations. 
Nearly forty color slides from the Teich 
Archives will be used to illustrate the 
course. In the following article, Ms. Jen¬ 
nings shares her observations about the 
postcards produced by owners of sever¬ 
al cafes, diners, and jewelry stores. 


"Meet me at King's Cafe on Broadway — 
Saratoga's Most Modern Rendezvous." 
This 1937 postcard offers three views of 
the American cafe [Fig. A]. The upper- 
right hand corner of the card featu res a 
small image of the exterior; the largest 
image is a long perspective view of the 
interior; and the text in the white 
borders above and below the interior 
view give meaning to the concept of 
"cafe." In all, the triadic rhetoric of out¬ 



side image, inside image, and text, ad¬ 
vise Saratoga's restaurant clientele 
about how to find King's (the exterior 
view), what to expect when they arrive 
(the interior view), and why they should 
go (to rendezvous). 

While the interior view for cafes was a 
popular postcard subject, diners, such 
as Patrick's in Highland, New York 


reversed the convention, illustrating 
that the diner form took precedence 
over the interior image [Fig. B]. However, 
for many restaurants, the inside was 
more important than the outside. In Fig. 
C, the rendering reveals the durable 
materials and smooth finishes of the 
decor and invites one down the well- 
lighted path. There are no secrets at 
King's or the Sanitary Cafe; everything is 
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Fig, B Patrick's name and location is as large as the interior view, implying they were equal. Curt Teich Archives 
8BH839. 1948. 
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NOTED FOR BETTER FOOD 
Mechanically Air Conditioned 


Fig. C The Sanitary Cafe evokes the squeaky cleanliness which was vitally important to food preparation and customer appeal. Curt Teich Archives 6AH2376. 1936. 


in the open. These are safe places, cool 
places, and, most of all, modern places. 
Cafes and diners alike touted modernity 
as a selling point. In some cases, the 
latest equipment expressed contem¬ 
porary fashions, such as the Rhinebeck 
Diner's "modern soda fountain." Rest¬ 
aurants exemplified modern values: 
things which were up-to-date and 
speedy. 

Living a modern life in the decade be¬ 
tween 1930 and 1940 included meeting 
at cafes. Cafe entrepreneurs intended 
their businesses to be popular gather¬ 
ing places: at Neal's Restaurant "all 
Amarillo meets and dines!" However, 
most postcards of interiors depict few if 
any people. Even though King's adver¬ 
tised "meet me at King's on Broadway," 
the postcard depicts only two people 
together in a single booth. In contrast, a 
1948 diner bustling with people, men 
and women in all kinds of dress, eating, 
and drinking coffee and talking, dynam¬ 
ically advertises diners and cafes as a 
"friendly atmosphere" where people 
rendezvous [Fig. D], However, cafe 
owners who commissioned postcards 
stuck to interior representation with few 
or no people because the interior was a 
memorable and enticing image. Second¬ 
ly, without people in the picture, 
customers could not easily read the 
status, age, and occupation of a cafe's 
clientele. 

Cafes and diners, as twentieth century 
creations, embraced theirtime period. 

4 Unburdened by tradition, cafes were 


free to associate themselves with images 
and slogans of progress and beauty 
(largely represented by machine pro¬ 
duction). Occasionally, a cafe reinforced 
its image with its name, such as the 
Sanitary Cafe in Greenville, South 
Carolina. Most often the name, the im¬ 
age, and the slogan were not compati¬ 
ble. I n 1939, the Shore Post restau rant 
reiterated its nautical name with a logo 
of a life preserver on a pier, complete 
with sailboats on the water [Fig. E]. 
However, the Shore Post interior aban¬ 
doned its nautical associations in favor 
of art deco inspired motifs, stainless 


steel workstations and blackboards, and 
colorfully juxtaposed patterns of 
stripes, checks, and diamonds [Fig. F]. 
This interior, glossy and shiny, with 
reflective modern materials and large, 
overhead lighting made their slogan, 
"we are proud of our food" insignifi¬ 
cant. Clearly, the experience of being in 
the Shore Post outweighed any con¬ 
sideration of food. 

Cafes shared common architectural 
traits with other downtown business¬ 
es — a storefront entrance and interior 
circulation as a center aisle or double 



Fig. D Both the clientele and the architectural materials seem well integrated; everyone and every thing looks 
respectable at the Willow Grove Diner in Willow Grove; Pennsylvania. Curt Teich Archives 8BH1814.1948. 
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Fig. E The postcard for the Shore Post Restaurant 
carried double messages. The address side 
references a geographical location, while the front 
is an aesthetic reference. Curt Teich Archives 
9AH2965. 1939. 

aisles. Jewelry stores, in particular, link¬ 
ed their interior image with their goods 
[Fig. G]. Like cafes, jewelry stores also 
valued reflective interiors, but with 
marked differences in intent and execu¬ 
tion. While cafes sparkled with bright 
colors and glossy surface finishes like 
Formica, Carrara glass, and stainless 
steel, jewelry stores shimmered, reflect¬ 
ing dark, polished wood counters with 
clear glass tops. Cafes tended to be 
brightly lit using a variety of direct and 
indirect sources (overheads, pendants, 
and brackets), but jewelry stores pre¬ 
ferred a reserved atmosphere of 
shadows cast indirectly from pendants. 
Restaurants could afford modernity as 
an image associated with the cleanliness 
of food service. Jewelry stores could not; 
they shunned modernity in favor of 
traditional values associated with the 
long-term worth of jewelry. 

Cafes promoted themselves as a vital 
part of the American scene, downplay¬ 


ing their primary function of serving 
meals. For example, the U.S. Cafe in 
Dalton, Georgia purported to be 
"nationally known" [Fig. HJ. Yet, from its 
interior view, no clue emerges about the 
truth of the claim. For what is it national¬ 
ly known? Inside, the U.S. Cafe looks 
ordinary with its quintessential booths 
hugging the walls and a long center row 
of tables. There are no people and no 
food is visible. On the fronts of 
postcards, cafes and diners bragged 
about attributes of modernity, comfort, 
and convenience and delegated phrases 
regarding food quality and menus to the 
backs of cards. Those cafes that adver¬ 
tised their food on card fronts, did so 
modestly, such as Shore Post's "we are 
proud of our food." A good number of 
restaurants maintained that they were 
"noted for better food" (rather than the 
best food), Looki ng at dozens of these 
postcard cafes, the interior design 
asserts its importance, outweighing the 
significance of the food served. For ex¬ 
ample, King's Cafe felt that its most im¬ 
portant message concerned the interior 
as a meeting place. Only from the back 
of the card, we learn that King's provides 
a restaurant menu, serving Saratoga's 
finest seafood and imported and 
domestic beer, wine and liqueurs. 

These observations are examples of in¬ 
terpretations which are part of a new 
course, "Inside-Out: American Every¬ 
day Interiors" I am offering at Cornell 
University for the first time in the spring 
semester 1995. The course studies late 
nineteenth and twentieth century every¬ 
day interiors in social and cultural 


contexts, with an emphasis on design 
dissemination, consumer patterns, and 
gender issues. The term "everyday" 
acknowledges the significance of ver¬ 
nacular interiors, that is, interiors that 
are familiar and ordinary to a vast ma¬ 
jority of the American population. The 
cou rse acknowledges the role of 
technology, the mass-production of in¬ 
terior architectural goods and fur¬ 
nishings, consumer appeals, and a 
market economy. In recognizing the 
people who designed and sold such in¬ 
teriors, and those who purchased them, 
the course embraces a large economic 
sphere, the middle class and those both 
below and above it, including the work¬ 
ing classes and upwardly mobile profes¬ 
sionals. The course demonstrates that 
the everyday interior is a useful resource 
for understanding design history and 
theory. 

Preparing lectures which document and 
interpret everyday or vernacular in¬ 
teriors includes using sources from 
several areas: field research; museum 
collections; and ephemeral materials, 
such as photographs, postcards, trade 
cards and bills, catalogs, and family ar¬ 
tifacts. The Teich Archives played a vital 
role in the development of the lectures, 
including such topics as: Riding Up and 
Down Downtown (elevators and 
escalators); Sparkling Bright (jewelry 
stores and drug stores); and Toilets With 
Style (plumbing aesthetics). 

For research about the history of the in¬ 
terior, the Archives provides a large 


WE ARE PROUD OF OUR FOOD 



SHORE POST RESTAURANT 23G0 E. 71st ST. — CHICAGO, ILL. 


Fig. F Although the Shore Post advertised, "we are proud of our food," the most important message was the interior treatment. Curt Teich Archives 9AH2965. 1939. 
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number of postcards with interior views, 
by building type, building name, or loca¬ 
tion. Occasionally, the Archives holds 
original materials associated with 
restaurants or other commercial 
businesses, such as napkins, drapery, 
and even flooring samples. The Teich 
Archives offers one additional benefit 
for social and cultural studies. For any 
given postcard, dating from 1926 
through the early 1960s, there may be a 
complete record of the process of mak¬ 
ing the card, from the original 
photograph, to an artist's mock-up 
rendering, to the printed card. The 
photographs often tell the story that the 
finished card does not, including the 
elements which were omitted at the 
owner's request, such as the people in 
cafes. □ 


Jan Jennings is an Associate Professor of 
interior design in the Department of 
Design and Environmental Analysis, 
Cornell University. 


How to find it in the 
Teich Archives. . . 


The following subject headings 
from the Teich Archives' com - 
puter index may be searched for 
topics related to this article: 

ADVERTISING/Jewelry 

ADVERTISING, RESTAURANTS/ 
Exterior 

ADVERTISING, RESTAURANTS/ 
Interior 

RESTAURANTS/Diners 
RESTAURANTS/Exteriors 
RESTAURANTS/Interiors 

STORES/Jewelry 



Fig. G Like cafes, jewelry stores used a simitar architectural means to deliver a different menu. Curt Teich 
Archives 1A3357. 1931. 



Picture Postcard Turns 100 

Celebrating the 100th anniversary of the picture postcard by pur¬ 
chasing this beautiful full-color poster, suitable for framing, that 
features a sampling of images from the Curt Teich Archives. 

26" x23". $12.50 each includes postage. Members $11.50. 



Fig. H In 1940, a visit to Dalton, Georgia, "the 
bedspread capital of the world,” was not complete 
until"you dined at the air-conditioned U.S. Cafe.” 
6 Curt Teich Archives 0BH697.1940. 


Name_ Phone number_ 

Address_ 

Member No- 

Quantity_ Amount enclosed $ 

Make checks payable to: Lake County Forest Preserves. Mail to: 

Poster, Teich Postcard Archives, Lake County Museum, 

27277 Forest Preserve Road, Wauconda, IL 60084. 













NEW ACQUISITIONS 


Notes From a ''Field" Trip 

By Barbara Ulrich, Graduate Intern 

William O. Field , a glaciologist, now 
retired from the research staff of the 
American Geographical Society in New 
York, recently donated the Field family 
postcard collection to the Teich Ar¬ 
chives. This donation of approximately 
seven thousand images includes five 
postcard albums. One of these albums 
traces the European grand tour of his 
parents, William and Lila Field. 

Museum intern Barbara Ulrich has 
undertaken the project of pre-sorting 
the collection by subject in preparation 
for cataloging. Pre-sorting allows staff 
and researchers limited access to the im¬ 
ages. The messages written on the backs 
of the postcards paint a picture of the 
Field's trips to Europe at the turn-of- the- 
century. 


fair/? ie*. 

he Ct&rtf i &u'&+/- 

' ' ' &: 

I U&M Ctp,'t+*A. ^ 

.... I 1 

&U £n t hi wte k ^ f***J*~ 




Fig. A Photographic postcard of William and Lila Field, dressed in their travelling costumes, taken in Munich, 
1902. Curt Teich Archives, William O. Field Collection. 


Europe has always fascinated 
Americans. At the turn-of-the-century, 
people went to Europe, as they do now, 
to experience the heritage and society of 
the European countries. For most 
Americans, it was aonce-in-a-lifetime 
trip; for other, wealthier families, going 
abroad was integrated into their 
lifestyles. In 1901, Mary Field, called May 
or Mamie by her friends and family, em¬ 
barked on a tour of Europe with her 
widowed mother, Augusta Field, spend¬ 


ing at least a year travelling by train and 
automobile visiting friends and seeing 
the sights. To preserve her memories of 
the trip, she saved postcards - some sent 
to her, some sent by her, and some pur¬ 
chased just for posterity - in an album, 
which was recently donated to the Ar¬ 
chives as part of a new seven thousand 
image collection. 

Augusta Curry Field (referred to as 
Mama) was the widow of a well-to-do 


businessman who established himself 
in New York City in the mid-nineteenth 
century. She had two children, May and 
William Field, called Willie by family 
members. In 1901, May was in her mid¬ 
thirties, unmarried, and living with her 
mother. Willie was a mechanical 
engineer working for the New York Cen¬ 
tral Railroad. Going to Europe evidently 
was an event that they undertook every 
few years, since a few of the album's 
postcards are from previous trips. This 
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Fig. B The Karlsbad Sprudel where Mama went to "have her cure/'According to May, the "water is so hot it bums ones tongue." Curt Teich Archives, William O. Field 
Collection. 1902. 








(( ? J 



i h~A */? /lA- 

'^e^f t^£»< *•-•:.«* 


Cu'-M'tn.t-L. Uti A dci 
v (Al / 9 a ^ 

Fig. C In addition to drinking the mineral waters, invalids at Karlsbad could also take mud baths. Curt Teich 
Archives, William O. Field Collection. 1902. 


album documents the extended vaca¬ 
tion of a relatively wealthy family al ready 
acquainted with Europe, but not so 
familiar with it to not be delighted and 
surprised by it. 

The society in Europe was an active and 
changing one. Because trips often lasted 
several months, there was ample time 
for socializing. The Fields had many 
friends and relatives scattered all over 
Europe with whom they could visit and 
see the sights. More than once, friends 
from Italy joined the travelling pair and 
another friend met them at Bonn where 
they wept over Beethoven's birthplace. 
And May and Mama travelled through 
Holland with two men, saying goodbye 
only when they arrived in Wiesbaden, 
Germany. The relationship between the 
men and the Fields is unclear, but in an 
era where propriety was essential, two 
women travelling with two men does 
not seem to have been a questionable 
act. This is probably because May, 
although unmarried, was not con¬ 
sidered a young woman, and was ac¬ 
companying her widowed mother. 

As May and her mother were travelling 
through Germany and Austria (now 
Czechoslovakia), Willie and his new 
bride Lila were honeymooning in other 
areas of the continent. In December of 
1901, Willie began the trip in Paris with 
his sister and mother, and returned 
home to New York where he married 
Lila Sloane in July of 1902. Shortly after 
the wedding, they headed for Europe 
together, meeting up with May and 
Mama in Munich to celebrate the 1902 
Oktoberfest - there is a compelling 
photo postcard of the couple in travel¬ 


ling costume, perched atop an auto¬ 
mobile [Fig. A]. 

Many of the postcards that appear in the 
album are of the hotels in which the 
Fields stayed, often with their rooms 
marked in ink. In 1902, staying in a hotel 
room carried with it a sense of perman¬ 
ency that hotel rooms seldom do today, 
and May and her mother frequented the 
same hotel on different trips. On one 
card with the image of the Hotel d'Ecu in 
Geneva, May writes, "found this dear 
old hotel just as good and delightfully 
comfortable as ever. The proprietor 
remembered Mama and was so glad to 
see us." 

Of course, the Fields were not your 
average tourists. The circles of society in 


which they operated were the ones with 
which every tourist dreamed of associa¬ 
ting. In a card of an earlier year, May 
writes to her mother at Karlsbad, "1 
found [the Count] waiting for me, with a 
beautiful team of horses, and the castle 
is too beautiful." Later, in 1902 she men¬ 
tions meeting the prince and his game- 
keeper at Marienbad. She received 
postcards from friends who met with 
not one but two popes. May seems to 
have taken a special interest in royalty; 
there are several postcards of royal 
families and related views in the album. 
On one postcard with an image of the 
Dutch coat of arms, May writes "The 
arms are much more beautiful than the 
language!" 



Fig. D Augusta Field normally drank from the sprudel every morning at 7:30, and in the evenings at 6:00 after the crowd had thinned out. Curt Teich A rchives , William O. Field 
8 Collection. 1902. 
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Fig. E The moment of departure from Karlsbad. Postcard depicting a line of butlers, valets, maids, and footmen 
smiling in hopes of a fat tip. Curt Teich Archives, William O. Field Collection. 1902. 


The Fields may have visited their continen¬ 
tal friends, butthe main reason May went 
to Europe was to assist her mother at some 
of the hot springs in the mountains. Even 
as early as December, 1901, May mentions 
in a note to her cousin that although Willie 
was sailing from Europe, she had to stay 
behind "so Mama can have her cure." Ex¬ 
actly what Mama's ailment was remains 
unclear from the postcards, but she did 
have a h istory of heart trouble. At any rate, 
whatever ailed her in 1901 was not so severe 
that the pair could not travel through 
several countries over the next nine 
months before arriving at the baths 
in August of 1902. 

Karlsbad was a famous hot springs resort 
frequented by the wealthy and aristocratic. 
The postcard images show it as a bustling 
tourist town, with many things to do and 
see. The main attraction, however, was not 
the day trips down the Rhine River or the 
concerts in the cafes, but the hot springs 
that bubbled over with good health [Fig B]. 
There is no mention of anybody soaking in 
these waters- May exclaimsthat they were 
so hot and mineral-laden that "a flower 
placed in the waters would turn to stone in 
eight days" - but ailing people drank the 
waters at the risk of burning their tongues. 
One image from Karlsbad shows a line of 
diverse and robust-looking cartoon in¬ 
valids marching, cups around their necks, 
ready to drinkfrom the healthy "sprudel." 
In addition to drinking the mineral waters, 
invalids could also take mud baths, which, 
accordi ng to May, were "not very attractive 
to look at, but very efficacious!" IFig. C]. 

The postcards of Karlsbad do not give 
the impression of a peaceful town. Every 
morning at the crack of dawn, the streets 


were filled with people heading down 
for their daily drink of health, in one 
postcard of a street that looks some¬ 
thing like Wall Street at ten after five, 
May writes, "This is the usual crowd at 
7:00 a.m. - but we never get there at this 
time." Augusta Field normally drank 
from the sprudel every morning at 7:30, 
and in the evenings at 6:00 [Fig. D], 

The citizens of Karlsbad made the 
most of the situation. From the post¬ 
cards, it seems that the main industries 
in Karlsbad - like in any heavily visited 
area - were service- related. One car¬ 
toon image shows a man and woman 
stripping off a bewildered traveller's 
coat and hat while others take his suit¬ 
cases into the hotel. For this prompt and 
aggressive service, the servers expected 
to be rewarded. Another postcard 
depicts a line of butlers, valets, maids, 
and footmen in front of the departing 
coach, smiling in hopes of a fat tip [Fig. 

E]. May's note: "I wonder if we will ever 
dare leave Karlsbad with such a prospect 
before us! You may imagine what Mama 
thinks about it. This picture is only too 
true." 

After spending over two weeks in 
Karlsbad, May and Mama went to 
Marienbad, another health resort with 
similar characteristics. Once again, the 
hot springs were the main attraction of 
the area. Like Karlsbad, where "the 
women are beauties [May's italics] and 
the men should not be allowed to go out 
alone, they are too attractive," Marien¬ 
bad was focused on health and beauty. 

Postcards from here portrayed similar 
images of invalids heading for their cure, 


and a portly woman at a well, staring long¬ 
ingly attheghostlyimageofasvelte nymph 
rising upfrom it. Thecaption, 'Das Ideal" 
[Fig. F], May writes on the front, "such a 
pathetic picture and so I ike Marienbad..." 
Still, Marienbad held charms for May, who 
declared that it was much prettier than 
Karlsbad. 

Thecuremust have worked. Notonlydid 
Augusta Field survive to celebrate Okto- 
berfest that year with her two children 
and daughter-in-law, but she visited 
Switzerland, returned to France, and fin¬ 
ally headed home to New York, to live 
another sixteen years. May never mar¬ 
ried and lived alone after her motherdied, 
passing away herself soon after World War 
II ended. 

Eventually May's album found its way into 
her nephew's hands, a natural addition to 
his postcard collection which he had avid¬ 
ly com pi led as a boy. Recently, the nephew, 
William O. Field, donated nearly seven 
thousand images of early twentieth cen¬ 
tury Europe and North America to the 
Teich Archives. The cards, scheduled for 
cataloging in late 1994, are a welcome ad¬ 
dition to the Archives and will serve as a 
valuable resource to researchers of this 
era. □ 


Barbara Ulrich istheGraduate Intern atthe 
Lake County Museum, spending two days 
a week in the Curt Teich Archives research¬ 
ing, inventorying, and helping to manage 
the collection. She recently received her 
Master's Degree in Historical Administra¬ 
tion at Eastern Illinois University. 



Fig. F Marienbad, a health resort similar to Karlsbad, 
was focused on health and beauty. Curt Teich Archives, 
William O. Field Collection. 1902. 


Planned Giving 

There are several types of "planned giving"you can make to sustain the programs atthe Curt Teich Postcard Archives. Making a bequest — 
naming the Teich Archives in your will — is one way to secure a future for the preservation of this valuable resource of historically 
significant images. Simply consult your lawyer or other financial consultant about howto name the Archives in your will, and then let us 
know of you r i ntentions. 

It is through the kindness and generosity of your support and commitment that the Teich Archives can continue to provide research 
services to the public and to preserve the largest publicly held repository of postcards and related materials in the United States. 
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ON THE PERSONAL SIDE: 

An Occasional Look at the Other Side of the Postcard 


By Mary Francillon 



ypJ 


Compare Lena's newsy message to this 
one that was mailed about the same 
time, in July of 1945, from New York to 
Ross, Ohio: 


write you — I don't know when 
I've ever had so much to do & so 
many places to be. Thus, letter 
writing finds itself a neglected du¬ 
ty. Thanks so much for your long 
letter. Love > Sis. 


Dear Virginia, It is a rainy day. We 
had a thunderstorm this morning. 
Yesterday was a lovely day. I saw 
"A Salute to the Marines" last 


Dear Ora Janie! Best wishes to 
you, honey. I'm so anxious to hear 
all about it. Wish I had time to 


night. Here are 3 pals for you, Mr. 
Clayton Finley, 25 Wood St. West 
Hartford, Connecticut; Colleen 


Burns, 101 Somerset St., Provi¬ 
dence, Rhode Island; & Mrs. Della 
Paul, Seneca, Missouri. A friend of 
ours burned to death in her cabin 
in Indianapolis Tuesday. Did you 
like the way the election went? 
Mother & I canned 36 qts of hull 
out berries & some green goods. I 
am reading "For Whom the Bells 
Toll" & just finished reading Flint. 

We had lettuce from the garden 
Sun. We have 7small chicks. The 
hen stole her nest & hatched 
them. This is our county court¬ 
house. I took a bike ride yesterday 
aft. I am Miss Lena E. Trusty, 

R4, Martinsville, Indiana. 

I don't know how many bytes that would 
be on Internet, but it was all neatly 
packed into 2 3 A by 3 Y 2 inches on the 
postcard Lena mailed to Virginia Nelson, 
Chase Road, South Hampton, New 
Hampshire on 14 November, 1944. All 
that news plus leads for three more pen 
palsl I hope they proved to be equally 
10 articulate. 


Cattle Scene, E. K. Giles Ranch, near Coalgate, .Okla. 



Postcard view of the ranch where Rose White lived with her step - father. The card was sent in 
response to an advertisement in Gentlewoman for pen pals. Postcard courtesy of Mary Francillon. 
1908. 



Notice how much more news the 
stranger gets on a postcard. It's often 
that way on I nternet too. And there are 
other parallels. Internet will have to be 
footnoted and explained in future years, 
just as examples from the postcard age 
need some historical and technical 
background for today's general reader. 

The pen pal era, sparked by the penny 
postcard in all its forms early in this cen¬ 
tury, was still going strong in the 1940s, 
but it was obviously well underway 
before 1910. 

This is a picture of the ranch of my 
step-father and I live on the same 
place. I guess you don't get many 
answers from Ranches , Do You? 

I saw your address in the Gentle¬ 
woman. (Will you be kind enough 
to answer promptly?) (Miss) Rosa 
White > Coalgate, Okla. 

The message above was mailed on 
7 June, 1908 to Mr. Perry E. Lee, Doyles- 
town, Ohio. The message below, 
postmarked in Havre, Montana on 
7 October, 1910 went to Catherine Lynn, 
Grogan, Ohio, and got right down to the 
business of adding to the network: 

Will send you as many names & 
addresses as you wish. Have you 
any particular States you pre fer. 

D.E. Fowler, 1400 Helena Ave. 

No personal information there, but a 
glimpse of how the pen pal hobby grew, 


stimulated by the easy access offered by 
the postcard. How else could Ohio and 
Oklahoma so easily show each other 
how they lived? Here's our courthouse, 
this is our ranch, these are things I see 
every day that you have never seen. Send 
me something to help me imagine how 
it is to live in your state, to make that 
shape on the map come alive for me. 

Remember that we're talking about 
times when a child in a small town 
almost never saw a stranger, and might 
go up the side street and into the post 
office lobby just to look at the pictures 
of the WANTED strangers. Anyone who 
lived in a "faraway place with a strange - 
sounding name" was automatically 
fascinating. Any detail of his life was 
fascinating, because it wasn't — or, even 
more amazing, because it was — the way 
we do things here. 

The messages on postcards tell a hun¬ 
dred other kinds of stories too, beyond 
the meetings and greetings of strangers 
becoming pals. There are hints of long 
and involved family lives, separations 
and reunions, off to school, or war, and 
home again. And "Big History" all mixed 
in, as in this message sent to J.M. 

Shanks, Veedersburg, Indiana from 
Logansport, Indiana on 18 October, 1912: 

You should have been in our town 
yesterday. William J. Bryan spoke 
for one hour. He is a fine talker. 

How did Wood's house get on 
fire? This bridge is the one we 


cross over when we go to town. 

How are Uncle Elwood & Aunt 
Emily? With best regards to all 
from Katie & Fred. 

"Postally used" cards are valued by 
some collectors for their stamps and 
postmarks, and completely ignored by 
others, those who collect only the 
pristine, the never-used-at-all. But the 
personal messages are what I look at 
first. If they catch my eye and imagina¬ 
tion, then the chronology and geogra¬ 
phy supplied by the postmark can add 
to the story, and last but not least, the 
picture on the front may round it out. 
But the front of the card is not the place 
to start, for me, and it's never the place 
to end. 

Come to think of it, maybe Internet isn't 
the best comparison. Today, maybe it's 
talk shows like the "Oprah Winfrey 
Show" (which may also need a footnote 
by the year 2094) where viewers think 
they're finding out how other people 
I ive, so who needs pen pals? You can see 
those people in person and hear them 
talk, though it's usually in a generic TV 
studio. But they can't show you the 
bridge they take to town. Maybe post¬ 
card pen pals had it better after all. □ 


Mary Francillon was a technical editor 
for many years at IBM in California, and 
retired recently from similar work at 
Georgia Institute of Technology. 



Sparked by the penny postcard, the pen pal era was well underway by the time this postcard was sent in 1912. The postcard format allowed pen pals to show each other how 
they lived. The message on the back of this postcard states , "This bridge is the one we cross over when we go to town." Postcard courtesy of Mary Francillon. 11 






CATALOGING NOTES 

By Christine Pyle, Assistant Curator 


"Notes from the Research Desk" and 
"Cataloging Notes" appear in alternate 
issues of Image File. The two features 
focus on the use of and access to 
materials in the Teich Archives. 

The Curt Teich Company was, atone 
time, the largest volume producer in the 
world of view and advertising postcards. 
Views of over 10,000 cities and towns 
from across North America are repre¬ 
sented. But, with the acquisition of the 
William O. Field Collection (see related 
article pages 7-9), comes another type of 
postcard with very little representation 
in the Archives - the novelty card. Few 
novelty cards were produced by the 
Curt Teich Company, although they did 
produce blotters, coasters, calendars, 
maps, and souvenir booklets. 

Novelty cards, according to Susan 
Brown Nicholson's new book, The En¬ 
cyclopedia of An tiq ue Pos tea rds, i n- 
clude mechanical postcards which have 


Many of the postcards in the William O. 
Field Collection fall into this definition 
of novelty cards as do other new acquisi¬ 
tions. In preparation for cataloging 
these materials, NOVELTIES has been 
added as a new major category to the 
Teich Subject Description Headings. 

The following minor categories have 
been added under this major: 


Beads, glitter 

Die cut 

Embossed 

Feathers 

Handmade 

Hold-to-Light 

Installments 

Leather 

Mechanical 

Metal 

Miscellaneous 

Puzzle 

Silk 



Christmas postcard with a green, silk ribbon woven 
through the card. Several hundred holiday 
postcards have been added to the Teich Archives. 
Many of them are embossed while others have rib¬ 
bons or glitter attached. Curt Teich Archives, 
William O. Field Collection. Early 1900s. 


moving parts, ''and cards that have items 
attached, such as bags of salt, real hair, 
metal medallions, paper applique, silk, 
or even pennies. Some novelty cards are 
die cut shapes or have holes in which 
fingers can be inserted making the 
postcard figure appear to have real arms, 
legs, or even a nose." 


The Field Collection is scheduled for 
cataloging later this year after the com¬ 
pletion of the V.O. Hammon and Fort 
Sheridan Collections. Teich Archives 
cataloger JerieTallman, has cataloged 
over 4,300 V.O. Hammon cards to date 
with approximately 150 cards remaining. 


Another recent addition was made to 
the Subject Headings because of a new 
exhibit in the Lake County Museum's 
gallery. This exhibit, titled The Neces¬ 
sary House, looks like an ordinary 
outhouse on the outside, but opens to 
reveal cartoon outhouse images from 



12 Novelty postcard, printed in Germany ; of a Dachshund with a spring for the tail. Curt Teich Archives, William O. Field Collection. 1911. 








Picture Post Card Puz/.lc prin ted in Germany for FA.O. Schwarz, Toys in New York. The fifteen piece puzzle could 
beputtogether and pasted on the enclosed blank postcards . Each packet contained six different puzzles. Curt 
Teich Archives, William O. Field Collection. Early 1900s. 


IheTeich Archives lining the walls along 
with an amusing look at life before in¬ 
door plumbing. The cartoon images 
were cataloged under CARTOONS/ 
Miscellaneous, a rather large category, 
prior to researching for this exhibit, 
t hese images have been moved to the 
new category of CARTOONS/Outhouses. 

The Teich Archives continues to grow 
through the generosity of many donors. 
In 1993, the Archives accepted 15,000 
postcards into the collection, and over 
10,000 postcards have been donated so 
far in 1994. As each new acquisition is 
cataloged, the Subject Description 
Headings will continue to be revised 
and updated for easy access to the im¬ 
ages. A complete Subject Headings in¬ 
dex can be ordered from the Archives 
for $5.00. □ 



Postcard used in the new exhibit titled. The 
Necessary House, which recently opened in the 
Lake County Museum's gallery. Curt Teich Archives 
f)BH694. mb. 

Thank You to All 
Our Contributors 

We would like to thank all our members 
for their support of the Curt Teich 


Archives. The Teich Archives is the 
largest publicly held repository of 
postcards and related materials in the 
United States. Members contributions 
aid in the ongoing effort to preserve the 
artifacts and help support the methods 
of bring this incomparable collection 
to the public through exhibits, publica¬ 
tions, and research services. We would 
liketoespeciallyrecognizethe following: 

Contributing 

Neilson Wood, Jr. 

Response to the article in the last issue 
of Image File,, titled Acquisition Fund 
Established, has been very encouraging. 
The Century Club Memorial Acquisition 
Fund, established by postcard dealer 
and author Susan Brown Nicholson, will 
grow into an endowment from which 
the Teich Archives can extract funds to 
make purchases of postcards and 
related materials for the collections. 
Donations to the fund begin at $100.00. 
We would like to thank the following 
people for their donations to this fund: 


Memorial Acquisition Fund 

Lee and Shirley Cox 
In Memory of Pierce Scott, 

Ft. Worth, Texas 

Lee and Shirley Cox 
In Memory of Lon Henley, 
Richmond, Virginia 

The Schmalgemeier Family 
In Memory of Grant Schmalgemeier 
Chicago, Illinois 


Fall Behind-the- 
Scenes Scheduled 

The Curt Teich Postcard Archives at the 
Lake County Museum will be open to 
the public on Thursday, November 3, 

1994 when the Archives hosts itsFall 
beh ind - the- scenes tou rs. Reservations 
are required due to limited enrollment, 
and can be made by contacting the Teich 
Archives staff at (708) 526-8638. The tours 
last approximately one hour, and times 
are available as follows: 

Thursday, November 3 

1:00 - 2:00 

3:00 - 4:00 

5:00 -6:00 

The behind-the-scenes tours, held the 
day before the Greater Chicago Postcard 
Show opens in Hillside, Illinois, include 
the main storage room, the postcard 
album room which contains over six 
hundred albums, examples of original 
production materials used by the Teicn 
Company to create the postcards, the 
computer room, and the library. The 
Museum's public gallery will be open 
from 11:00 a.m. until 5:00 p.m. that day, 
and registrants are encouraged to ex¬ 
plore the gallery before or after their 
tour. The gallery includes the Teich Ar¬ 
chives permanent exhibit, America in a 
Postcard Mirror. 

Behind-the-scenes tours of the Teich 
Archives are held twice a year, in the 
Spring and in the Fall. This is a wonder¬ 
ful opportunity for an in-depth look at 
this award-winning, internationally- 
known collection. For more information 
or to reserve a tour time, please call dur¬ 
ing Teich Archives office hours which 
are Monday through Friday from 8:30 
a.m. until 4:30 p.m. at (708) 526-8638. □ 

List of National, 

Local Awards Grows 

Katherine Hamilton-Smith, Curator of 
the Curt Teich Postcard Archives, was 
recognized at the recent YWCA 16th An¬ 
nual Women of Achievement Awards 
ceremony. She was honored in the 
category of "The Arts" for her work in 
directing the Archives and making it ac¬ 
cessible at local, regional, and national 
levels. Ms. Hamilton-Smith has served 
as Curator of the Teich Archives since 
1982, and is currently the Chair of the Il¬ 
linois State Archives Advisory Board, the 
first woman to serve in this capacity. 

The American Association for State and 
Local History (AASLH) recently awarded 
the Lake County Museum a certificate of 
commendation for the African 
American oral history project, Profiles in 
Excellence. The AASLH Award Program 
is the nation's most prestigious competi¬ 
tion for recognition of achievement in 
preservation and interpretation of local, 
state, and regional history. □ 13 







Graham Foundation 
Grant Received 

TheTeich Archives has received a plan¬ 
ning grant of $3,850 from Chicago's 
Graham Foundation for Advanced 
Studies in the Fine Arts. The grant will 
be used to bring two architectural 
historians to the Archives to assist the 
staff in the development of catalog sub¬ 
ject headings for architectural style. 

In fiscal year 1992/93, the most recent 
year for which statistics are available, the 
Teich Archives received 1,190 requests 
for research or technical assistance. 

Many of these requests related to 
architecture. 

Architectural and landscape historians 
use vintage views of structures from the 
Teich Archives in restoration and plan¬ 
ning work; for example the firm Venturi, 
Scott Brown, and Associates (famous for 
the groundbreaking 1972 Yale School of 
Architecture studio which produced 
Learning from Las Vegas) uses the Teich 
Archives in their research of American 
urbanism, and in the preparation of 
presentations to prospective clients. Ar¬ 
chitectural preservationists also use the 
Teich Archives collections. Historic 
preservation planner Donna DeWeese, 
working for the City of Covington, Loui¬ 
siana, used Teich Archives images of that 
city in a presentation to Covington city 
officials, supporting the National Trust's 
Main Street Program. A group of preser¬ 
vation planners in Kansas City, trying to 
save portions of their sprawling General 
Hospital complex, used images from the 
Teich Archives to document the progres¬ 
sion of its construction from 1908 
through 1918. The Illinois State Historic 
Preservation Agency used the Teich Ar¬ 
chives boolean search capabilities to 
look for views of Carnegie libraries in 
the state of Illinois. Many branches of 
the National Park Service have used the 
Teich Archives, mostly for architectural 
and landscape preservation surveys. 

One example of this use is the Teich Ar¬ 
chives provision of a series of views of 
the Jefferson and Lincoln Memorials in 
Washington, D.C., showing landscape 
changes every five years from the date of 
the construction of the buildings to the 
present. Architectural students also use 
the collections, such as the recent re¬ 
quest by an Illinois Institute of 
Technology student who needed slides 
of drive- up banking facilities for a class 
presentation, and landscape historians 
such as Dr. Charles Beverage, editor of 
the Frederick Law Olmstead Papers, who 
recently used the Teich Archives for im¬ 
ages of park landscapes created by 
Olmstead. 

Writing in Historic Preservation 
Magazine, writer Kim Keister called the 
content of the Teich Archives, "like the 
nation it portrays.. .vast, complex, 
populist, and sometimes tacky. Views of 
small towns capture the commonality of 
14 Main Street America (there are over 


10,000 towns and cities represented in 
the Teich Archives). Early views of larger 
urban centers show assemblies of 
modest nineteenth century vernacular 
storefronts. In the 1920s and 1930s 
cityscapes produced such historicist 
confections as Chicago's Wrigley 
Building and such art deco spectacles as 
New York City's Empire State Building, 
the Rockefeller Complex, and the 
Chrysler Building." Author and cultural 
observer Lena Lencek explains, "For the 
American metropolis, these [postcard 1. . 
images have come to be the analogue of 
snapshots in the family album, chronic¬ 
ling the moods and growth patterns of 
the urban space." And Walker Evans also 
pays tribute to the postcard as docu¬ 
mentary and emotional artifact: 

One can, in effect, re-enter these 
homely old pictures and situate 
oneself upon those pavements in 
downtown Cleveland, Chicago, or 
Springfield, Massachusetts. One 
can penetrate these extraordinari¬ 
ly unbeautiful buildings that were, 
withal, accented with good mar¬ 
ble and mahogany and brass." 

For mundane locations, postcards are 
often the only surviving images of cer¬ 
tain buildings, park landscapes, shop¬ 
ping districts, and road systems. 

The current cataloging thesaurus for the 
Teich Archives remains useful, however 
the intention is to develop additional 
subject headings indicating architec¬ 
tural style . Currently, images of 
buildings in the collection are cataloged 
by use of the building, for example, IN¬ 
DUSTRY, OIL/Gas Stations; or EDUCA¬ 
TIONAL BUILDING/Primary School. 

The ability to access the collections by 
style for example GAS STATIONS / Inter¬ 
national Style, would give researchers 
an additional and important way to use 
the Teich Archives. 

The architectural historian for this pro¬ 
ject is Daniel I. Vieyra, Associate Pro¬ 
fessor of Architecture and Director of 
the Historic Preservation Graduate Pro¬ 
gram at Kent State University of Ohio. 

His area of specialization is in twentieth 
century vernacular architecture and 
historic preservation. He is the author of 
Fill 'Er Up: An Architectural History of 
America's Gasoline Stations. A second 
architectural historian, not yet chosen, 
will assist Mr. Vieyra and the Teich Ar¬ 
chives staff. Based on the recommenda¬ 
tions of this team, theTeich Archives will 
develop a subsequent implementation 
grant proposal to the Graham Founda¬ 
tion for cataloging the collection under 
the new subject headings. □ 

Graduate Interns 
Come and Go 

Autumn is the season when the 
Graduate Intern position for the Lake 
County Museum is transferred from one 
person to another. Barbara Ulrich, who 
recently received her M.A. in Historical 
Administration from Eastern Illinois 
University, has served the Museum and 
itsTeii h Ar< hives as a full-time paid 


intern since October 1993. Working on 
research, exhibits, collections, 
photographic copying, and special pro¬ 
grams and education, Barbara brought 
an extraordinary depth of knowledge to 
her internship. Highlights of her work 
with the Teich Archives include the 
physical arrangements of theTeich Fam¬ 
ily Papers, and preprocessing the 
William O. Field Collection (see article 
on pages 7 - 9 in this issue). The entire 
staff will miss her greatly, both personal¬ 
ly and professionally, and wish her well. 

The new Graduate Intern for 1994/95 
has been selected. Mila Gomez, who 
just received her M.A. in Art History 
from the University of Wisconsin at 
Madison, has worked at the Elvehjem 
Museum of Art in Madison, Wisconsin; 
the Lakeview Museum of Arts and 
Sciences in Peoria, Illinois; and as a sum¬ 
mer intern in 1993 at the Museum of 
Contemporary Art In Chicago. She took 
up her duties at the Lake County 
Museum in early October. 

The staff depends heavily on the skills 
and knowledge of all the interns serving 
the Museum. But the Graduate Intern 
position is especially valuable, because 
their typically high level of education 
and training allows them to "hit the 
ground running" as soon as they arrive. 

The Graduate Internship Program is 
funded by the Lake County Museum 
Association and through a grant from 
Abbott Laboratories, Lake County, 
Illinois. □ 


INDICIA 

Images from the Curt Teich Archives are 
included as illustrations in many and 
varied publications. Indicia is an an¬ 
notated "booklist" of recent publica¬ 
tions and exhibitions in which Teich 
Archives images appear. 

□ Illinois Visitors Guide produced by 
the Illinois Department of Com¬ 
merce and Community Affairs. 1994. 
160 pages, illustrated. 








Large falter postcard from Austin, Minnesota. Several large letter cards were used in an Advertising Age article 
about the history of this type of postcard. The author traces the genre back to the turn - of- the ■ century German 
'GrussAus" postcards. Curt Teich Archives ICHUib. 1951. 


A travel guide to the State of Illinois, 
including reference sections on 
tours, accommodations, and State 
Recreation Areas. The state is divided 
into six sections from the City of 
Chicago to downstate, with listings 
on sites and institutions of interest, 
and maps with the various sites 
highlighted. Twenty-nine postcard 
images from the Teich Archives con¬ 
tribute to the guide. 

□ Geiger, Bob, "Postcards from the 
Past Offer Nostalgic Greetings," 
Advertising Age (8 August 1994): 23. 

Short article about the history of 
so-called "large letter" postcards. 
Geiger traces the genre back to the 
German "Gruss aus" postcards from 
the turn-of-the-century. The Teich 
Company of Chicago was probably 
the largest volume publisher of large 
letter postcards, producing 1,245 ver¬ 
sions dating from 1933 to 1975. 

Five large letter postcards illustrate 
the article: Atlanta, Wyoming, Col¬ 
orado, Chicago, and Florida. 

□ "Home Entertainment" Exhibit at the 
DuPage County Historical Museum, 
Wheaton, Illinois, opened July 1994, 
ongoing. 

This exhibit features a vyide variety of 
popular forms of home entertain¬ 
ment from the 1850s to the 1950s, 
from playing and singing along with 
musical instruments through 
phonographs, radios, and television. 
One Teich Archives postcard image 
of a 1950s television advertisement is 
used in the exhibit. 

□ Bellande, Ray, L. Hotels and Tourist 
Homes of Ocean Springs, Mississip¬ 
pi. Ray L. Bellande: Ocean Springs, 

MS, 1994.155 pages, illustrated in 
black and white. 

With the discovery of the mineral 
springs at Ocean Springs, Mississippi 
by the Reverand P.P. Bowen and 
James Lynch in the mid-nineteenth 
century, the demand for hotels, inns, 
and boarding houses ortourist 
homes began in this sleepy coastal 
village. The hotels and tourist homes 
formed an integral part of the history 
of Ocean Springs. Today, other than 
four surviving structures, the only 
records remaining of this era are 
photographs, land records, Sanborn 
insurance maps, a few promotional 
pamphlets, postcards, and the 
memories of older citizens. 

In this privately published book, 
Bellande, a former petroleum 
geologist, outlines the history of over 
twenty hotels and tourist homes 
from the pre-1920 period. The book 
includes several postcard views 
printed by the Curt Teich Company. 


□ Rubenstein, Rheta N. Integrated 
Mathematics, Book 1. Boston: 
Houghton Mifflin, 1995.690 pages, il¬ 
lustrated. ISBN 0-395-64426-7. 

This volume is the first of three in a 
series of high school mathematics 
textbooks. One Teich Archives 
postcard image of a crane lifting a 
single "larger-than-life" ear of corn 
onto a railroad flatbed car is used to 
introduce the chapter on using 
measures and equations, and the 
concept of magnitude. 

□ Gurvis, Sandra. The Cockroach Hall 
of Fame and 101 Other Off- the - Wall 
Museums. New York: Citadel Press, 
1994. 276 pages, illustrated in black 
and white. ISBN 0-8065-1501-5. 



A travel guide which explores and 
explains museums such as The Dan 
Quayle Center and Museum, The 
Cookie Jar Museum, and The Grand 
Guitar (a seventy-foot long, three-story, 
guitar-shaped building housing over 
three hundred instruments), as well as 
others devoted to such mundane 


objects as lunch boxes, freshwater 
fishermen, nuts, crayons, and 
footwear. This guide is arranged by 
region for easy use and includes all 
the information travellers need to 
visit these amazing institutions. 

The Curt Teich Postcard Archives at 
the Lake County Museum is one of 
the institutions profiled in The 
Cockroach Hall of Fame, on pages 
130-132. 

□ Peiss, Kathy, "Making Faces: The 
Cosmetics Industry and theCultural 
Construction of Gender, 1890-1930," 
in Unequal Sisters: A Multi-Cultural 
Reader in U.S. Women's History, Se¬ 
cond Edition, Vicki L. Ruiz and Ellen 
Carol DuBois (Eds.). New York and 
London: Routledge, 1994. 620 pages, 
illustrated in black and white. ISBN 
0-415-90891-4 (HB) or 0-415-90892-2 
(PB). 

In this essay, the author focuses on the 
"crucial role of the cosmetics industry 
and the beauty business in popularizing 
cosmetics and shaping gender defini¬ 
tions [in a century when] cosmetics use 
has been inextricably tied to the 
emergence of a mass consumer in¬ 
dustry." Author Kathy Peiss teaches 
history and women's studies at the 
University of Massachusetts at Amherst. 
She is author of Cheap Amusements: 
Working Women and Amusements in 
Turn-of-the-Century New York (Temple 
University Press, 1986) and the co¬ 
author of Passion and Power: Sexuality 
in History (Temple, 1989). She is current¬ 
ly working on a study of cosmetics in 
American culture entitled Making Faces 
(Basic Books, forthcoming). 

One Teich Archives image is used in 
Peiss' essay; a face powder packet from 
the Overton- Hygenic Manufacturing 
Company. □ 15 
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1. LAKE COUNTY MUSEUM 


2. CURT TEICH POSTCARD 
ARCHIVES 


The Curt Teich Company operated in 
Chicago from 18% to 1974 as a printer of 
postcards, advertising pamphlets and 
brochures, maps, blotters, and sundry other 
printed items. The company eventually 
became the largest volume producer of 
postcards in the world. Over the span of 76 
years of business, Teich saved copies of 
everything his firm printed, including most 
of the original photographic layout work. In 
this way he established an industrial ar¬ 
chives that now exists as the nucleus of the 
Curt Teich Postcard Archives at the Lake 
County Museum. It is the intention of the 
Museum to preserve this resource and to 
research and analyze the importance post¬ 
card views have for understanding the 
history of twentieth century America. 

IMAGE FILE is published quarterly by the 
Lake County Museum: Curt Teich Postcard 
Archives, wnich is a section of the l ake 
County Forest Preserves. ISSN-07430-7617. 

Image File provides a forum for discussions 
related to North American twentieth century 
culture. Articles, review essays, and news 
items will be considered for publication. 
Guidelines for submission of articles are 
available upon request by writing to the 
Publications Editor, Lake County Museum, 
Curt Teich Archives, Wauconda, IL 60084. 

The Chicago Manual of Style 13th edition 
(Chicago, 1982) is used as the standard for 
style and footnote format. Decisions on 
manuscripts will be rendered within four 
weeks of submission. Offers to review 
books or suggestions of books to review are 
welcomed. 

Janet Gallimore, Museum Director 

Katherine Hamilton-Smith, Curator of 
Special Collections; Editor, Image File 

Christine A. Pyle, Assistant Curator of 
Special Collections; Editor, Image File, 1994-5 

Debra Gust, Researcher 

Jerie Tallman, Cataloged Data Entry 

Subscription to Image File K a benefit of 
membership to the Curl Teich Archives. 

The Lake County Museum is a not lor profit 
agency. 

Lake County Museum, Lakewood Forest 
Preserve, Wauconda, Illinois 60084, U.S.A. 
(708) 526-8638 

























